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awareness, make-sure-local- | through.-q
knows: | Emails-get-sp d.
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COMS 2012

Participants and nationalites

Nationalities - 18

Was this your first COMS Conference?

. Yes
. No

Argentina Nederland
Australia Norge
Belgia Singapore
Danmark Sverige
England Sveits
Finland Tyskland
Frankrike USA
Irland @sterrike
Italia

Korea

Type of Registration

W Full

W Day - Sunday
B Day - Monday
B Day - Tuesday
B Day - Wednesday
BN Student

W Exhibitor

Il Sponsor

B Spezker



Exhibition — 22 exhibitors

COMS 2012




Position and role of participants

COMS 2012

Please select the title that best describes your position

i C-Level Manager Please select the title that best describes your role
B President

B Vice-President

B Manager

B Supervisor

B No management role

B Management
B Marketing / Sales

Product Development
- Engineering

I Business Development
B Strategic Development
m Applications Engineering
- 8%2&1‘7?0&3/

N Investment

I Finance / Analyst

mm Other




Level of decision making

COMS 2012

Please indicate your level of decision making

| make final decisions

| strongly influence
decisions

N | review and recommend
B | review and report
I None




Survey - Venue and conference

Please rate the conference venue items below

5

Hotel

Site accessibility

Meeting room set-up

Catering

Personnel

25

20

15

10

www.coms2012.com

Overall rating of the conference

T
Poor

T
Moderate Good Very good Excellent



Marketing

COMS 2012

How did you hear about COMS 2012? (multiple answers possible)

B \word of mouth

o Call for papers

B MANCEF website
m COMS 2012 website
I Media publications
B Email announcements
B Linkedin

I Facebook

B Other




Please indicate your market segment (multiple answers possible)

" Research ‘/"

B Manufacturing

B Energy 1004 '
B Materials

B Life science betisl000000e
 Microfluidics

194% 179%149 ?'14_9 A B Environmental C 0 M S 2 0 1 2

I Aerospace / Space www.coms2012.com

B Biological

B Automotive

I Consumer Applications
B Defense

B Other (please specify)
o Infrastructure

W Packaging

B Public office

I Foundry
Telecomminications

B Pharmaceutical

i Equipment Maker

i Homeland security

B Transportation

B Standards

Please indicate your organization type

B Industry
B Academic
B Public office
mm Non-Profit
m Consultant

Venture Capital /
- Angel Investor

Start ups and
S Commercialization

B Other (please specify)




Talks and sessions
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COMS 2012

&
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102 Talks

15 Plenary and parallel
sessions




Fire side chats

COMS 2012




COMS Young Technology Award

COMS 2012
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Social events

COMS 2012




onference dinner

COMS 2012




Social activities rating

COMS 2012

Please rate the following for the social activities

Sailing cruise with Back in time with the
Christian Radich (Sunday) vikings (Monday)
Boat trip on St. Welcome Reception Confarance
John's Eve (Saturday) {Sunday) dinner (Tuesday)




Objects for attending COMS

What were your objectives in attending COMS 20127? (multiple
answers possible)

COMS 2012

i Exposure to new ideas

Learn from the
— |atest research

B Meet prospective clients

Exchange ideas
with colleagues

I |dentify new suppliers
B Looking for investment

Expand my network
in the industry

Raise awareness of
_— my organization

o Mzke sales

New business launch
- ideas / contacts

[ All Other Responses




Value added...

COMS 2012

Helped you achieve The program from a The organization Interms of
your objectives content perspective personal enjoyment



Logical and technical information

COMS 2012

www.coms2012.com

Logistical & Technical Material Information

Program content

General level of
presentations

Plenary Session
Visibility

Plenary Session
Acoustics

COMS 2012 Young
Technology Award

Pre-registration

Registration / check in

Providing of
abstracts and information_.

Website

Exhibition Area

Opportunities to network




Videos




Budget, accountancy and audit

In Kind (hours)

— MTI: 2900

— NCE member
companies and

= MTI

associated

partners: 2750 W NCE &
Members

— MANCEF: ? (5000)

W International




COMS 2013

Kick off meeting e TPC
Amsterdam e Films

Lessons learned
Templates
Marketing

Lists

Venue tips



